
     (NU) - Maybe it’s time to re-
consider what you thought you
knew about Millennials.
     A new “Relationship With
Money” survey by financial ser-
vices firm Edward Jones found
that not only do more Americans
born between 1981 and 1996 con-
sider themselves “savers” than
those in their parents’ Gen-X co-
hort (48 percent vs. 46 percent),
but that Millennials also were bet-
ter at socking away emergency
funds (75 percent vs. 66 percent). 
     That’s right, the same Millen-
nials who are supposedly more
into indulgences like avocado toast
than, say, home ownership.
     The same Millennials whose
motto could be “Why buy a car
when you can Uber?”
     “This debunks the myth that
Millennials aren’t as financially fo-
cused as other generations,” said
Edward Jones investment strategist
Nela Richardson.  
     And the survey isn’t some out-
lier.  
     The Federal Reserve Survey on
Consumer Finances found that
while Millennials are deep in debt,
more than 42 percent have retire-
ment accounts, the highest share
for those under 35 years of age
since 2001.  
     Part of what’s driving Millen-
nials’ emphasis on saving could
stem from lingering memories of
the Great Recession. “Back in the
late 2000's, the oldest cohort of
millennials entered the worst job
market since the Great Depression
of the 1930's,” said Richardson.
“For younger millennials, watch-
ing their parents and other family
members go through that experi-
ence may have also made them
more aware of the risks of a market
downturn or some other unexpect-
ed event, like losing a home or a
job, and so they’re more conserv-
ative when it comes to spending
and saving in their adult lives,”
said Richardson.      
     One potential alarm bell un-
covered by Edward Jones’ sam-
pling of more than 2,000 adults na-
tionally age 18 and over: While 92
percent were honest enough with
themselves to recognize there was
room for improvement in their fi-
nancial health, the very thought of

saving money sufficed to make
more than a third feel either “anx-
ious” or “overwhelmed.”
     If that sounds familiar, here are
three steps to consider:
     • Identify your money-related
emotions.People often have emo-
tional responses to money. Getting
a big bonus at work can make you
feel euphoric; agonizing over what
to do with it can be paralyzing even
as the logical part of your brain (in-
vest at least most of it) fights it out
with the emotional part (splurge it
all!). What’s key is knowing that
letting your feelings dictate your
spending, saving and investing
choices can lead to poor decisions.     
     • Develop a financial strategy.
Keeping your cool starts with iden-
tifying your main goals - a down
payment on a new home, college
for your children, a comfortable re-
tirement - and then sticking to a
sound, long-term path for attaining
them.
     • Get an “accountability part-
ner.” Meaning, someone with
whom you’re comfortable sharing
your finances. It could be a family
member. Or a professional finan-
cial advisor, like a local one at Ed-
ward Jones, who has the perspec-
tive, experience and skills
necessary to help you make the
right moves.
     “Whether you are strapped
with student debt, saving to buy a
home or trying to build an emer-
gency fund, there are trade-offs
that must be made in balancing
these short-term goals and our
long-term financial future, such as
investing for retirement,” Richard-
son said. “Without a sound finan-
cial strategy, most people tend to
be reactive rather than proactive
and feel like their money is con-
trolling them.” 
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